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Formula Selected By Cost Plus World Market
Cost Plus World Market, a =pscialty retailer of home décor, home entertaining =olutionz, gourmst
execute a comprehensive regional public relations program focuzed on the West Coaszt.

During the last 52 vears, Co=t Plus Waorld Markst hag become the store to find unique, authentic,
and affordable tems for gift giving, entertaining, and refrezhing your heme. Az =uch, it was
important for us to =elect an agency with ample experience on lifestyle and consumer brands to
help us continue to build our brand awarenesgs and ultimately increaze our market ghare on the
Yieat Coast” zaid Marissa Durazzo, zenier marksting manager. "VWe're confident that Formula'z
dynarmic and strategic plan wil help uz drive the buzinezs,

The account will be handled out of Formula’z Loe Angeles office, leveraging the team's expertize to
build buzz around Cost Pluz VWorld Market in 2ix key marketz, including Log Angeles, San Francizco,
Zan Diego, Sacramento, Portland, and Seattle. The programs, which are anchored on media
relationz effortz, kicked off in May with a tour of dezkside editor meetingz at top-tier food, beverage
and lifestyle media in each designated markst.

Additicnalty, Formula will develop and executs ongeing soecial media inftiatives and quarterly
promotionz centered on Cost Pluz World Market's 2eazonal product offerings, =uch az outdoor
furniture in the gummer, holiday decorationz and more.

Cur program iz degigned to creats an emotional connection betwseen the Cost Plus brand and itz
target con=zumsr by engaging them in a varisty of communications vehiclez,” zaid Michael Olguin,
founder and president of Formula. “If we are gsuccessful in making that connection the consumer
will not fe=l like they are being marketed to, but inztead a part of the brand.



